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Abstract

The current study aims to investigate strategies and types of communication to
motivate youth appeared on the Facebook fan page, Tee-Buak. This research was a
qualitative research by means of the Content Analysis of the Tee-Buak Facebook fan
page and focus group discussion. There were two types of sampling groups: 20
Facebook fan page members who ever pressed like button and five Facebook fan page
owners which were 1) Glao, 2) Singha Biz Course, 3) Media as Social School, 4) Film
Toast, and 5) Wake Up Media. The study was carried out within one month, ranging from
November 2 to December 6, 2018.

Firstly, amongst twelve articles, 'A Clear Goal to Success' had the highest
followers, followed by the articles, Steve Jobs' Last Words, Power of Gratitude, and 7
Tips to be Wiser and You Can Do [t If You Have a Gut. The communication strategies
were implemented in the article including images relevant to the content and word
choices which were appropriate, concise, and comprehensive. The audience was
impressed by these strategies.

Secondly, there were eight photo series. It found that photo series of Naga which
was a type of mammal and has black and grey hair, wide flat head, flat tails, and strong
hind legs. It swims by using their tails and hind legs and feeds on small marine animals.
The photo series of Naga had the highest followers which was followed by Be Content
with What You Already Have, and 11 tips to Set Fire in Yourself and What You Get from
Being Activists sequentially. The communication strategies employed in the article were
types of font, visual graphics, and photos from the authentic places. They convey the

reality and clear emotion. The language used was semi-formal and friendly.
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Thirdly, among five viral clips, it showed that 'Dare to be Different, Dare to
Experiment New Things. Only Gut is not Enough, but Also Confidence." was the most
popular viral clip. It was followed by Happiness from Activities, How to Overcome your
Can't-Do Attitude?, Problem is not the End but It will Lead to Hidden Doors. Be Positive,
and Working Life is Half Easier sequentially. Regarding the implementation of
communication strategies, the authors deliver messages to sway the audience to have
the feeling in relation to the messages, also known as rhetorical strategies. Additional to
the aforementioned strategies, there were other two strategies found. First, Positive
Politeness Strategies were used to send a positive message and influence positive
attitude simultaneously. Second, focus group was conducted with a sampling group who
was members of TeeBuak Facebook fan page including male and female. It indicated
that the communication sent from TeeBuak Facebook fan page could be used as
knowledgeable, moral, or inspirational quotes to adapt in day-to-day life. They had
moral support perceived from the media provided on the fan page.

Keywords: Communication Strategies, Types of Communication, Inspiration, TeeBuak
Facebook Fan Page
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